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supply chain practices that was jointly developed by the Institute of Public & Environmental Affairs

(IPE) and the Natural Resources Defense Council (NIRECjses this indgo dynamically assess

ON}Y YREAQ &ddzlJl & OKFIAY SYy@ANRYYSyidlf LISNF2NXIYyOS
compliance data, online monitoring data, and thjpdrty environmental audits.

This edition of the CITI index report is the third annuagdae published since 201During tre

evaluationperiod, F2f f 2gAy 3 (GKS AyO2NLRN}dGA2Yy 2F dal O0St SNI
OKIFAY LINRBRdzOGA 2y ae@ a/irSArEthdygdr @arcive Sawthedvenisthd2 A y G a 2 F
of Enviremmental Protection (MEP), Ministry of Industry and Information Technology (MIIT),

National Development and Reform Commission (NDRC) and gtegrnment ministries
successivelyresearchand formulaterelated policies and standardehus, tie policy space for green

supply chain is further expanding.

In this round of theClTlevaluation, theassessment scopxpandfrom 167 brands to 198 brands.

Using a vagiange of evidence that includes data officially published by 198 brands throughout the

past yearas well acommunication records with 734 suppliers that expressed relationships to a

total of 50 brands, we are able to analyze the supply chain envieotal management
LISNF2NXYIFyOS 2F RAFTFSNBYG ON}IYRAQ &dzllLX & OKIFAya A
CITI Index Evaluation Report.

This edition is the first time thate are releasing €ITlx ¢ 2 LIEnteringigto the Top 30 signifies
that a brandis earnestly developingreen procurement and thahe environmental performance
of its supply chainin China stands at the forefront worldwide. These brdapasformancedeserves
recognition from samendustry brands, investors, government and consumers.

Applebecomesthe first brandto surpass the 8@oint threshold, anccomes inat the top of the

CITI rankings for the third year in a row. The environmental management of its sappl€hina
servesasabenchmaR A RIF 43 58St [ S@PAQaXI alNla g {LSyOSNE
Walmart respectively rank from"2 through 10". These brands are global leaders fbe

environmental management of their suppliers in China,d ademonstrate outstanding

performance in several evaluated areas.

The CITI index evaluation covers nine industries eaoth industry sectoalso gives rise tits own
leading brand. The leading brasfibr each industry are as follows: ¢TApple; extiles¢ Adidas;
food andbeverage; Coca Cola; househotthd personal care Kao; automobile; MercedesBenz;
paperc Oji Paper; leatheg Adidas; alcohaf Tsingtao; and diversifiegiHitachi.

1 NRDC is not involved in the scoring process.
2 http://www.china.com.cn/lianghui/news/20183/17/content 38053101.htn{Accesse September 2016)



http://www.china.com.cn/lianghui/news/2016-03/17/content_38053101.htm

Apple, Adidas and Panasonic continue to respectively leaohg branddrom North America,
Europe and Japaand South Korea. Among brands from Greater China, Huawei has leapt to the
top, ranking 12 among all 198 total brands the highest CITI ranking ever for a brand from
mainland China.

In this round of theevaluation, we see three key areas of progress in Chinese and international

ON} YRAQ STF2NIa (2 LlzaK &dzJX ASNARY M0 dzyRSNJ Sy Oz
suppliers are issuing public responses; 2) more brands are using pabhdgbledata to push

suppliers toward environmental compliance; 3) for the first time, a group of Chinese brands have

come together as an industry alliance to explore an innovative mechanism for greening the supply

chain.

Following even more branfsffective development of green procurement, during the year from
October 2015 through September 2016, as many as 734 suppliers publicly responded, the highest
number of suppliers to publicly respoirda year since the Blue Map Database went live in 2006.

And on Junés, 2016, tle China Urban Realty Association (CU&%)Society of Entrepreneurs &

Ecology (SEE) joingd2 NOSa 6AGK [FyRaSI | yR EstdteyGteBnSupply 22 Ay it &
/| KFEAY LYAGAFGAGS®E ¢KAA Aa VY2 ({ChirksefcémpaniésSre FANRG
working together as an industry to drive forward supply chain environmental management, but it

KFa Ffaz2 o060SSy OFfftSR abF 3t26ltf FTANRGE o0& GKS | yaA

In this round of the evaluation, we also see§h& ONR GAOFf Il LA Ay O0N}YyRAQ
development in Chinat) a number of brands with lofty commitments lack substantive act®)n;

in many industries, only a few brands are taking action, so effortslaegly insufficient and lack

real progres; and3) responsiblevastewater treatment urgently awaits a breakthrough.

During the assessment cycle, we worked with Lvse Jiangnan, Huai River Guardians and other local
environmental groups to conduct pollution investigations onsaries of suppliers with
envronmental noncompliance records that have been linked to unresponsive breadmgoint

concern from different groupsASICSand Disneybroke their silence and began to face up to
environmental prokems at their suppliers in China.

We also look forward to seeing the beginning of action franseries of brands beloved by
consumersjncludingt N2 OG 2 NJ 3 DI Yot $ayotas 06 @ 3 MK Wa@dEid, (K& O NB ( >
Motors, IQh NB I £ = { I Y a 2xadmi, S1aderh FadnBidNahd SnowsBékat haveyet to

take action. We hope these brands begin to identify supplier environmental risk and establish
green supply chain management mechanisms to transform their environmental commitments into
substantive ation.

This edition of the report als@ises recommended solutions for a number of current supply chain
difficulties, divided into those for government, brands, suppliers and consumers.

The report recommends that the NDR@IIT, Ministry of Housing andrthhn-Rural Development
(MOHURD), and the National Bureau of Statisthosuld study and learn from the information



disclosure system established by MERey should usthis as a starting point to improve the policy
infrastructure, helping to establish an enviroent for fair competition on the basis of
environmentalcomplianceand allowing market forces to effectively guide green supply chain
construction.

As a solution for brands tomprove supply chain transparency, the report reveals that IPE is

currently devéoping an environmental map where brand logos will be displayed alongside online

monitoring data for their affiliated suppliers. The report contends that the map will not only help

the public understand the environmental performance of the production piod&eS & F2 NJ 0 N} y Ra
products, but at the same time will help brands to transparently and promptly address supply chain
environmental risks.

In order to better serve green consumption, IPE has adde®aNB Sy / K2 Av@Sién392 RdzZ S (2
of the Blue Map Appwhich shows dynamic updates about how brands are pushing suppliers to

improve their environmental performanc&he module makdseasy for consumers to understand

this information and then shari¢ through social media channels such as Weibo and WeChat.
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up even greatepolicy spacdor multi-stakeholder participatiomnd promoting green supply chain

development Follow gpreparation period relevant departments of the Chinese government have

begun to formulate and issue policies and standards on thistopig.

At the start of 2016the Nationd t S2 LJ SQa / 2y 3 N® Halional BiteYear Pldil &
for Economic and Social Developméhee 13" FYP)The plarS E LJ A O A ( fozeletaithd thd2 &
construction of a green supply chginoductiona & & (t&irdprove he ecologichenvironment3
Afterwards, the Ministry of Environmental ProtectiofMEP),the Ministry of Industry and
Information EBchnology (MIIT)the National Development and Reform Commission (NDRC) and
other ministriessucceswsely issuedpoliciestouching on suclareasasgreen manufacturingnd
consumption, supphgide reforms and more efficient usage of energy and water resources.

(/)’ Q)¢
Q)¢
Q
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(Image from ChinASEAN Environmental Cooperation Cepter

Shttp://www.china.com.cn/lianghui/news/2018)3/17/content_38053101.htnfAccessed September 2016)
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Ministry of Environmental Protection (MEP)

In April 2016, the MEP pusthedthe Guiding Opinions Concerning Actively Implementing Supply
side Structual Reforms to Promote Environmental Protectidhe Opinions connegteen supply

chain construction and structural reforms to production capacity, proposing that green
procuement by the government and enterprises and green consumption by the public can lead to
a green transformation of the entire supply chain and reduce pollution emissions. Meanwhile,
eliminating surplus capacity that is higipglluting and high energgonsuming, or lags behind
technologicallywill promotethe green transformation and upgrading of productibn.

Serving agn agencyof environmental corporation and technical support for APE® China
ASEANEnvironmentaCooperatiorCenter has prompted cities such as Tianjin, Dongguan and
Shanghai to launch green supply chain industry and mltts. At the same time, through
cooperationwithin ecommerce, environmental burdefiem packaging and distribution processes
have been reduced. The next essentigh $s the formulation and approval of green supply chain
standards.

Ministry of Industry andinformation Technology (MIIT)

During the period of March to June, 2016, MIIT announced threeig®olio support the
implemenation of Made in China 20250 practicallyédevelopgreen supply chainso accelerate

the establishment of resource conservation and environmentaéindly procurement, production,
marketing, recycling andistributionsystens, and to implement the system for extended producer
resporsibilityé® During the13" FYPthe MIIT willfocus onkey leading industries such as the
automobile electronicappliance, communicaticGand heavy equipment industries. Also, the MIIT
will rely upongreen supply chain standar@sd systems for extendegdroducer responsibility to
improve supply chain management during procurement, production, marketing, recycling and
distribution®

National Development and Reform Commission (NDRC)

During February and Ap#iD16, the NDR@unchedadministrativemeasurefor energy efficiency
labeling and for water efficiency leadersThe measures requirthe establishment ofndustry
benchmarking to promotéechnological progress and innovatiand improvewater and energy
use efficiencyn supply chaing!

The policies laove touch onmany segmentsthat make up green supply chainThe policy

4http://www.zhb.gov.cn/gkml/hbb/bwj/201604/t20160418 335246.ht(Accessed September 2016)
Shttp://chinaaseanenv.org/zhxx/zxyw/276004.shtifAccessed September 2016)
6http://www.gov.cn/zhengce/content/201805/19/content_9784.htm(Accessed September 2016)
"http://www.mi it.gov.cn/n1146290/n4388791/c4719303/content.htifAccessed September 2016)
8http://www.miit.gov.cn/n1146290/n4388791/c5215611/content.htriAccessed September 2016)
Shttp://www.miit.gov.cn/n1146285/n1146352/n3054355/n3057542/n3057545/c5142900/content.html
(Accessed September 2016)

10http://www.sdpc.gov.cn/gzdt/201603/t20160308 792292.ht(#ccessed September 2016)
Uhttp://www.mwr.gov.cn/slzx/ggdt/ggzx/201604/t20160427 _740688n| (Accessed September 2016)
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formulation process has mainly beendependentlycarried out by each respectivgovernment

agency, so howhesepolicies will coordinate during the implementation procesgeisto be seen.

Despite thisthe launching of thesegolicies and standards will undoubtedly play an active role in
encouragingeachregion and department tpromote it KS OSy (i N} f 322Soiy YSy i Qa
green supply chain construction.

During the process of drawing umreen supply chairpolides and setting standardsmany
government agencieand commissionsollectand listento the opinions of different sidesdie
agree with the viev held bya number of stakeholderthat the most effective way to create green
supply chains is ttap into the guidingrole of market mechanismsncluding the driving role of
leading industry brandgo use industry and thirgbarty standards to form selestraints; andto
ensurecredibility throughsocietalsupervision and thirgbarty certification systems.

In our opinion, themost important role of the governmeri$ not to carry out micrananagement
throughlegislaton anddirect supervision ahdustrie<yreen pocurement.Rather, it is to improve

the policy infrastructure as a means for helpirgiadblish an environment for fair competition on

the basis of environmental compliance and allowing market forces to effectively guide green supply
chain construction.

Anintegral componentof policy infrastructure is information transparency. At the present stage,
industry-related information is scatteredcrossmany government departments andgencies
including environmental protection, development and reformndustry ad information
technology commerce, science and technology, quality supervision, housing and -tukaln
development, and statistics departments.

Of thesegovernment agencieshe MEPhas the highest degree of information transparentiye

pollution source supervision data that it publish&iseady serves a platform to screen suppliers for

environmental violations. However, in other departmergach as those relating to development

and reform,industry and information technologgndhousing and urbamural developmentthere

is a noticeable lack of information transparency and an urgent need for expanagdri. Kegiang

LRAYGSR 2dzi Ay al NOK wnanmcI a!d LINBaSyidsz Y2NB GKI
are in the hands of government deparénts at all levelskeeping all of these resourcéidden

F gl @Q A& [E23ENRY ta pushlfai the&Sfdll disclosure of data and information on

industrial pollution control, energy efficiency and carlnissionswater efficiency and recycling

should become anintegral componentof the governmentRS LI NI YSy G&aQ T2 N¥dz | G
implementation ofgreen supply chairelated policies.

12 http://english.gov.cn/premier/news/2016/03/16/content 281475308680108.h{Accessed September 2016)
B3http://news.xinhuanet.com/politics/2018)5/14/c_128982600.htnfAccessed September 2016)
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In this round of the CITI evaluation, we see thkeg areas of progress in Chieesd interndional
brandefforts to establish green supply chaink) under encouragement from brands, an
increasing number of suppliers are issuing public responses; 2) more brands are using-publicly
available data to push suppliers toward environmental compliaBg&r the first time, a group of
Chinese brands have come together as an industry alliance to explore an innovative mechanism
for greening the supply chain.

In the ten yeas sincethe BlueMap Databasavent livein September 2006 up througbeptember
2016, a total of 2133 suppliers have contacted with environmental groups and communicated
multiple times about their environmental violation records.

00 Annual Enterprise Communications

600
500
400
300
200
100

0

2006 | 2007| 2008| 2009 | 2010| 2011| 2012| 2013| 2014 | 2015| 2016

Number of

. 4 40 46 78 | 216 | 287 | 304 | 436 | 532 | 544 | 590
Enterprises

* Statistics for 2016 are based on dagathrough September 30, 2016.

During he most recent period, in the year fro@ctober2015 through September 2016, as many
as 734 suppliers provided public responses, the higamstialfigure in ten years.
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Together, these responses touch up&d55 violation records inthe Blue Map Database for
enterprise emissions exceeding standaifdsring the year from October 2015 through September

2016, 50 brands ansbmeundisclosed brand@Brand X in the below chartspushed 734 suppliers

to communicate with environmental group©f thesesuppliers, 272 carried out Green Choice
LffAlLYyOS oD/ !0 FdzRAGA (2 NBY226 entprprises hakeO2 NR &
implemented corrective actions in response364 records as well apublicly disclosed relevant
information. These correctivactions are playing a positive role in protecting localvaater and

soil 14

14 Figures in the below charts total more than 734 because some enterprises supply to multiple brands.

)
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2.2. More brands are disclosing their relationships with suppliers

Over the years, IPE hhsen dedicatedo the collection of public data and the establishment of
the Blue M@ Database in order to meet thgrowingneeds ofdifferent parties in obtaining and
using environmental informatiorAnd moreover, green supply chain theory precisely needs brands
and stakeholders to work together and use progress in government disclagupslliution
supervision information to implement requirements for supply chain environmental compliance.

In this round of the CITI assessmaan, increasing number of brands have startedake action
toward greening their supply chaiasd are using tle Blue Map Database to screen suppliers
environmental compliance.Brands identify which suppliers have existing environmental
supervision recordandthen require them to issue public explanatioabout their environmental
violations.

Several brands mention itlheir annual corporate social responsibility (CSR) repartsupplier
social responsibility management documeittst they use the Blue Map Database to screen
supplies for environmental compliance and raise requirements for problem suppligusotade
clarification of corrective actions.

"Appie also assesses a suppher's environmental risks through surveys

and by partnering with NGOs and groups like IPE. IPE maintains an air Sepphir Amparuiitey

2019 Prog e fegext

and water pollution database to hold corparations in China accountable

for environmental violations."

s
. {Apple Supplier Responsibility 2015 Progress Report)

“Over the past few years, we have been working closely with the In-

WE stitute of Public and Environmantal Affairs (IPE), the Beijjing-based
CRE non-governmental organization which supports our efforts to im-
ATE prove the monitoring of our supply chain performance in China. "

BLY . (Adidas G roup Sustainability Progress Report 201 5) ‘g\ ,

*We crossreferenced our first tier and sub-tier preduction supplier
lists with IPE's database to identify 28 supplier facilities that have
environmental violations. We then partnered with IPE and those

suppliers to remediate their violations."

{Dell 2015 Corporate Social Responsibility Report)
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“In 2015, Samsung China screened over 1200 suppliers on IPE’s data-
00 base. Samsung China verified 35 envrionmental supervision records
and followed up by pushing enterprises to Issue explanations and camry
4 out corrective actions to address their superivsion records.”

{2015 Samsung China Environmental Report} @

“In 2014, we began using IPE's Ferret softiware to regularly investigate 7
485 supplers environmental performance and urge them 10 improve k X ‘iﬁ_
management. \We have raquired low-performing suppliers to solve their 3 \"* }

issues . and have regularly provided iImprovement progressto IPE."

@k {Huawei 2015 Sustaianability Report) — Wwe
HUAWE!

"Hitachi uses the database astablished by the environmental NGO IPE
to screen suppliers. Over the course of CSR audits we also introduce
suppliers to their status , and at the same time require suppliers o
strangthen their compliance management ”

€Hitachi China Group Sustainability Report 2014.4-2015.3% ,ﬂ:lesa!\

*Canon (China) uses the database provided by the China-based,
non-govemmental organization IPE, to compara the supervision re-
cords from environmental protection departments across the country

in order to confirm whether suppliers have environmental violations.”

Canon  (Canon (China) CSR Report 2015-2016»

The above brands have already made environmental compliance an integral component of supplier
managenent andare fulfilling their social responsibilityfhrough their ample use of government

published environmet t A Y F2NX I GA2y S GKS& FNB O2yRdzOGAy3a ST¥F
environmental compliance status. Apart from screening for supplier environmental compliance via

the Blue Map Databaséhese brandslsoactivelyand regularly eommunicatewith stakeholders

Ftt2¢6 dzLJ 2y GKS &0l dGdza 2F GKSANI adzLllLX ASNBRQ O
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Beginning in June 2016, the China Urban Realty Assoc{@iidRA)he Society of Entrepreneurs

& Ecology (SEENd the China Real Estate Chamber of Commerce (CRitted)forceswith
Landsea and Vanke unchii K Realfistate Green Supply Chain Initiath@&he initiative aims to
use the formulation of indsiry green procurement standards as a means of environmental
managementowardsdifferent types of suppliers.

The initiative, which was jointly launched by Chinese real estate industry organizations,
environmental groups an@€hineseproperty developersis the first time thata group of Chinese

companies are working together as an industrasb onsupply chain environmental management.

This alliance &salsobeenOl f £ SR &l 3Jf 20t f FANRGE o0& meKS ! yAGSF
(UNEP)

In the initigive, I & 3 NB S ysupglyKchainOnidagement systemill be applied to the
procurement of two industrial goods, steel and cemesider the impetus of leading companies
Landsea and Vanki®, August 2016, 16 Chinese property developerstogether dist of hundreds
of steel and cement suppliemnd supplied it to IPE order to compare it with the enterprise
emissions violation records entered into the Blue Map Database.

This dReal Estate Green Supply Chain Initidgtivg Chinese companies exhibits myahighlights
worth noting:

A Via a collaborative network, aras a result ofhe sense of environmental
responsibility by influential key leading enterprises in the industgroaip of real
estate brandsave been motivated to work togetheBuch cooperabn effectively
confrontssuch challenges as the limited motivational power of enterprises acting
alone and the common industyide problem ofa lack ofeffective communication
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A Through effective communication and cooperation witlinaging contractors,
property developers are able to avoid the time and communication costs of chasing
down suppliers to push them, and can directly push and mahagaly polluting
enterprises upstream in their sppy chains

A They haveset a goal of forming a public ¢ K Rsidb Beal estate companies

participating in the green supply chain initiatigee required toprioritize purchasing
from suppliers on the white lisThisprioritization maytherebyform a kind of
industry procuremenpressure which will topefully influence heavily polluting
suppliers into improving their environmental performance.

The steel and cement industriascount for aconsiderablgroportion ofpollution discharge. Since

the real estate industry purchases these two goods on a vassalethis push from thereal
estateindustry hasncredible emissions reduction potenti&esults from preliminary comparisons

of enterprises show that a considerable proportion of steel and cement suppliers have existing
negative environmental reeds. Among these, more than one quarter of steel supplierge been

Of I a a At eBviRonineital éisk £

TheReal Estate Green Supply Chain Initi®ipash toward steel and cement enterprisedl not
only strengthen local pollutioand smogsontral but will also assist in promoting energy efficiency
thereby formingthe potential for reducinggreenhouse gas emissioimsthe following ways

A Eliminate production capacity that lags behihdrge numbers of the environmental
violation records of steel suppliers involemissons exceeding standaras not
gaining official approval prior to starting construction projedatslicating thatan
enterprise technicakquipmentand environmental management are falling behind
and unable to effectively contr@missions dischargéo the point that there isno
means of obtaining environmental departmef¥gpproval to launch a project.

t N2 LISNI & RS @6 dodusiSeNgwih thed Brdediprishstsas a
procurement targetandacceleraesthe paceat whichoutdated capacity is
eAYAYIlIGSRT aAydzZ GFryS2dzate RAaLISEEAy3a (KSasS S
Promotestructural change in energy usage and energy efficigblegtric power
plantsowned and operatedby steel enterprises are a high energgnsuming
component within steel prodetion. Screening$ound existing violation records for
exceedngstandardgorrealSa G 6 S a0SSft adzlL) ASNBQ GKSN)¥Y2Sf
Pushinghese thermoelectric power plants to improve theinergy usage structure,
or to take power directhffrom the exernal grid, can makéheir electric energy
consumption cleaner and more legarbon.

Promote upgrades to equipment and faciliti€Bo improve energy efficiency and
thereby achievearbon emissiontargets property developersre using green supply
chainfunds green supply chain credit loans and other finanarad credit
mechanisms tdnelp steelsuppliers purchase and upgradednergysaving
equipmentsuch asrequency converters for fanand lowheat, coalgas turbines
(combined cycle cogeneratiggower, orCCPR)

b=

p=3)
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In pushing for lawful compliance, the next step in & | £ S a G I (pfan ré@iéd dhay A S & Q

steel and cement suppliers meet energfficiency standards and begin egg-saving emissions

reductions, to achieve cooperative control otél pollution and greenhouse gas emissions.

D FNBY GKS bSGKSNIFYRa 9YyGANRYYSyidlt ! daSaavys
Research Center shows that2014 Chin@& O Nb2y SYAaairzya G201t SR Ll
tons, accounting for arouh 30% of global carbon emissiol¥sThe steel industry accounts for

FNRBdzy R mMw: 27F [/ KAyl ®zemitirdy&lodnd 12B4ANaGlignyfonsSoY darbanA 2 v & =

I SYSyid | O02dzyGa F2NJ I 62dzi wm i givighoff ardidyLibildien G2 GF € C
tons of carbon in China. As a result, the first round of this real estate green supply chain initiative
F20dzaSa 2y [/ KAyl Qa &ai S SogethergcBoundf6r arBuyidi6.4% yidiabza G NA S &
carbon emissions worldwide.

¢KS AYyRdza G NEB Qa ohb, &dupled Bith EnerhTeficienciMpravements that have
not yet been realized, signify that there is huge potenfiialthe industry to significantly reduce
emissions. The real estate green supply chain initiative is there for worthy of attention both a
home in China and around the world, becauséhis plan can be properly executed, then the
AYRdzA G NR S&Q 3INEBS ynaydetzdiela impOrikant imgthod 10 indplenyedt the
climate-change Paris Agreemeqin China and evenn a global scale.

15 Qlivier JGJ effadigenddin Global GEmissions: 2015 Repdré ¢ KS | | 3dzSY t. [ bSUKSNI I YR&
Assessment Agency; Ispra: European Commissions, Joint Research Centre. For further details see:
http://edgar.jrc.ec.europa.eu/news docs/jf2015trendsin-globatco2-emissions2015report-98184.pdf

B[ Adz | 2y3ljAly3IsS Cdz WAL YEdzyE [ Adz { &EnigdionSiiiStdeti@cfionda St K2R |y
t N2OS&4aS848¢ | b )[J], Steel (), 2016, 51(4):782.

Y[ AdzZ %KdzZ [/ KAYl Qa /| Nbugthérdetalldsasi A 2y a wSLE2NI Hampd® C
http://belfercenter.ksg.harvard.edu/publication/25417/chinas_carbon_emissions report 2015.html



http://edgar.jrc.ec.europa.eu/news_docs/jrc-2015-trends-in-global-co2-emissions-2015-report-98184.pdf
http://belfercenter.ksg.harvard.edu/publication/25417/chinas_carbon_emissions_report_2015.html
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In this round of the evaluation, we ald;d § KNBES ONRGAOFE 3L LJA Ay 0NFYyR:
development in Chinat) a number of brands with lofty commitments lack substantive act®)n;

in many industries, only a few brands are taking actiorefewrts areclearlyinsufficient and lack

real progress; an8) responsiblevastewater treatment urgently awaits a breakthrough.

LG o ayaSy OaziNB NS SiyTREf iecarbbrsy/ Raande targets sought after by
consumerghat brands begn to eagerly issutheir own environmental commitments. However,
observersremain concerned that somenvironmental promisegre just lip servicand that in
reality, brandd: N&reedwashed ¢

When brandsmake commitmeng requesting that their suppliers abide by environmentaldaamnd
regulations but then refuseto use the Blue Map Database to companeir supplier liss with
governmentissuedenvironmental supervision records ched for enterpriseviolation recordsat
their suppliersthed S 6 Nytegh Ram@itmers are difficult to justify.

In this yeafiavestigationmany brands with lofty ammitmentsfell into this web of contradictions.

Chane)inresponseo a message from environmental grauff 3SR iR &priadity for Chanel

OXEF FLIX S& 2F 2dz2NJ LINA2NRGASA Ay OfdzRS y2i 2yte (K
odzi faz2 GKS O2yldAydz2dza AYLINRGSYSyYyd Ay 2dzNJ O2y (N
vigilant with regard taall 0 Xefivironmental issues. We require from our suppliers they comply

with all the local regulation&'®

On the other hand, Chanel state®; SR is not part of Chanel's communication policy and we usually
do not release information on these matterand refused to respond to environmental groups
Fo2dzi &dzLJLX ASNRQ LRftfdziAzy AaadzSao

0{ ONBSyaKz2iG 27F ImaildespdnseRIRE) 2 T

18 From email correspondence with IPE.
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McDonald2 states on its
gSo0aridsS GKIG AGa ae2dzN
sustainable sourcing begins with
our direct suppliers and extends
to a complex network of indirect
suppliers [X] the Company
o works with its direct suppliers
' et s e ! who are committed to doing
0 business responsibly in their
own supply chaing® It also
says,Gd { dzLJLJX A SNB I NB NB & LJ
for managing, measuring and
minimizing the environmental
impact of their facilities.
Specific Odza | NBFa Ay Of dzRS FANJ SyYyArAaaizyazr ¢l2iSNJ dzaS |

i s
o T ety it o ol e Thee a

0al052ylFf RQA LNEapeMEEY SayG5 2321t A RDQ )

As early as May 2015, environmental grogpbl2 6 S | € SGGSNJ ( thecorparg y I £t RQ& A
that its supplier Shanghai East Balt Bread Co., Had. been punishedybthe environmental

protection bureau of Jiading district in Shanghai because of its wastewater discharge exceeding the

legal limit,>! and that another supplier,Keystone Foods Co., Ltdlischarged wastewater

containing oil directly into the network of migipal pipes’? as well as exceeded standards for

soot emissiond® Howeverupli KNB dz3 K G KS GgNRGAyYy 3 gyettoliskumdy NB L2 NI =
explanationtoward 1 K$Sa4S (62 adzLlLJX ASNARQ Af€S3IFEf FAN) SYA&aaaA
againstitscomm G YSy G (2 GYAYAYATAy3a GKS Sy@ANRyYSydlt A
a052ylFfRQa Lzt AOfe RAA&Of 2 dvddockpureisingieStdipridesds a G2 6 S
dzLJA GNBLEFY 2F YSEHGZ $33 I vy RfachtiesaE | DdrlfIe) XiKSE & aSOZ Yy R
adzLJLX ASNE¢ GKFIG GKS ON})YR YSyidaAazyaz YR FINB (KS
supply chain® ¢ not to mention sugar, food additives and other raw ingredients suppliers.

19 http://corporate.mcdondds.com/content/mcd/sustainability/sourcing.htnfAccessed September 2016)
20http://corporate.mcdonalds.com/content/dam/AboutMcDorids/Sustainability/Library/Supplier Code_of Con
duct.pdf (Accessed September 2016)

21 http://www.ipe.org.cn/pollution/com_detail.aspx?id=75852

22 hitp://www.ipe.org.cn/pollution/com_detail.aspx?id=102234

23 http://www.ipe.org.cn/pollution/com_detail.aspx?id=79385

2¢KS TFTANBRG /ningthe GidbdlBupldy Eha@tD M#e€nd the Initial Assessment of 147 Brahds
conducted an analysis of the environmental changes of the food and beverage industry.

http://www.ipe. org.cn/about/newnotice_de_1.aspx?id=17(&ccessed September 2016)



http://corporate.mcdonalds.com/content/mcd/sustainability/sourcing.html
http://corporate.mcdonalds.com/content/dam/AboutMcDonalds/Sustainability/Library/Supplier_Code_of_Conduct.pdf
http://corporate.mcdonalds.com/content/dam/AboutMcDonalds/Sustainability/Library/Supplier_Code_of_Conduct.pdf
http://www.ipe.org.cn/pollution/com_detail.aspx?id=75852
http://www.ipe.org.cn/pollution/com_detail.aspx?id=102234
http://www.ipe.org.cn/pollution/com_detail.aspx?id=79385
http://www.ipe.org.cn/about/newnotice_de_1.aspx?id=1763
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c2e201
voy TOYOTA= "o | | —
'kt syoe ENVIRONMENTAL | &l | & ﬁ'@
raies the goal to CHALLENGE 2050
G NBRdzOS
factors associated
with  automobiles
as close to zero as
possibleg?®

@ | s &
“n \@) ;Q:

0¢c2e20l QAYOIWWDANRYNEt Sy3IS Hnpnd LY 32

In July 2016, environmental groups discovereat the excessive air emissions of Kunshan Liufeng
Machinery Industry Coltd., a suspected supplier to Tag, had been the subject of multiple
complaints of nearby residents. The groups conducted asitninvestigation, and wrote a letter

to Toyota Motor (China) Investment Co., Ltd. (hereaftéerredto as Toyota China) informing it of

0 KS Sy { Svidniheghtal SupsivisiGnyfecord.

When Toyota China did not respond, environmental groups continued to investigate poilution

¢2e20 / KA Y |Tasydisaoderdtlihad severl lof Toyota Gradgar-part manufacturers

also have existing envirorgny G f  @A2t I A2y NBO2NRazI YR (KFIG 2vy¢
hub suppliers had beesubjectto punishment by environmental protectioauthorities for its

improper storage antreatment of industrial solid waste and hazardous wa&telhe groups agai

wrote a letter to inform Toyota China.

This time Toyota China issued an explanation and respnssvard some pollution inquiries
Environmental groups are currently further checking with the brand about environmental violation
problems at its suppliarin China.

LI NI FNRBY [/ KFEIySfz alO52ytrfRQa FyR ¢282(l %X &dzOK o
Samsonite, Xiaomi, Modern Farmii@glvin Klein,G, Guess, MarslaierandBYDalsohave yet to
conduct effective followdzLJ G 2 ¢ I NR (golEitomNgrobleisIL) A S NA Q

In this area, AIC&nd Disneghowed a positive transformation during the evaluation periddeir
turnarounddeserves attention from brands that have lofty environmental commitments but lack

substantive actiopwho can learn from theiexample.

After environmentalgroups discover pollution problems at its suspected suppliers and published

25 http://www.toyota -global.com/sustainability/features/environmen{Accessed September 2016)

%6 ForfurtheNd RS{GFAf A &SS ac¢2e2iGl az2i2NJ {dzZllL)X & / KIAY t2ftfdziAazy

[ 2y GAydz € €& 5Htg/ioeNs. 10858388/ B i@l 61617021105734df fAccessed

September 2016)

27C2NJ FTAdZNIKSNJ RSiGlFAfta 4SS ac¢2e2GF a202NJ {dzZllLX & / KIAY t2ff€
Pollution Issues Await FolledzL J@tg:// www.ipe.org.cn/about/newnotice_de 1.aspx?id=187(ccessed
October 2016)

28 Email correspondence from Toyota (China) to environmental groups on November 18, 2016, regarding the

status ofkunshan Liufeng Machinery Industry Co., Ltd.



http://www.toyota-global.com/sustainability/features/environment/
http://114.215.104.68:89/Upload/201610170211057344.pdf
http://www.ipe.org.cn/about/newnotice_de_1.aspx?id=18715
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relevant information ASICSpositively respondedn addition toproceeding to work with a third

party auditing agecy to conduct omsite investigtions into the factories with environmental
violations, the brandpushed suppliers to communicate with Lvse Jiangnan about how they could
reduce their environmental impast ASICSalso began using the Blue Map Database to
comprehensively screen itsugpliers in China, and pushed one factory with an existing
environmental supervision record to implement corrective measures.

When similarly faced witls y @A N2y YSy (i | f abdBpdilitiigQuppjiezSdEdoverd/ a

during investigations, afteseveal rounds of communicatiquiSI’]eyshifted from its previous

passie stanceThe brandstarted formulatinga plan and is preparing to begiscreening a portion
of its suppliers for environmental compliance.

The CITI asssment involves nine industrsectors Lookingat the average performance of
industries as a whole, the average score of the automobile industry is the lowesbvErel
environmental performance ofhe food and beverage, householdnd personal care, alcohol and
paperindustriesis also barely satisfactory.

AVERAGE CITI SCORES FOR 9 INDUSTRIES

Jolallon

By comparison, the IT, textiles and diversified industries have risen above other indudtries

brands Apple, DelRanasonic, Samsung, Huawei, Foxconn, HP, Microsoft, and Canonbtextie

' RARIaz [SOAQas as{z ¢INBSGX DILIE 2IfYFINIGZ %! w!Z
Hitachi and Royal Philips are all working together to green their respective imdugtply chains.

In those industries with comparatively poor performance, oftentimes only one or two brands are

leaders.

Based on this situatiohe majority of other brands argequentlywilling to remain silentleading
brands remain alone in theirespective industries, which lack competition to drive further
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improvements.Taking thehouseholdand personal care industry as an example, although Kao and

''yAf SOSNI KIFE@S O2yaradSyidate YIRS LINRPAINBaaz [ QhNB
identifying supplier environmental risk. Proctor & Gamble, which holds a comparatively large
AYRdzAGNE &AKINBxX O2yliAydzSa G2 A3Iy2NB SYOBANRBYYSyl
pollution. The poor performance of these multinationals makes it difficufoten a coalition of

industry leaders and causes a lack of onward force to propel green supply chains forward.

3.3. Responsiblevastewater treatment urgently awaits a breakthrough

Water pollution is one of the most sewerenvironmental
challenges that China ifacing, especially in highly populatec .. - - -
economically developed eastern coastal areas. Moreoues, 1 : ‘;;0
industries evaluated on the CITI index tllch upon water 7 P
pollution discharge, of which the wastewater management stre

EQg" s
of the textiles, foocandbeverag, paper, leather and IT industrie: ' .

is especially promineniThe wastewater discharge of the textile ‘7 o
paper and foodandbeverage industries is especially concentrate g
in eastern coastal regions. Q?.“ ‘Y"‘ 0

ws WA eh "8
In this edition of the evaluation, senebrands¢ Apple, Addas, e_'“ *q
[ S @Wasart, Gap, Samsung and ZARAave pushed key G}' oal

suppliers for environmental management to disclose the name:}
the centralized wastewater treatment facilities that they dischar
into, as well as the locally agreeghon standarg for indirect
gl aGSet (SN RAAOKINBS 06adOK (SgeenshigipigeBlug Mag i 2 NB Q& L
standard). Their progress deserves ample recognition. bLILI0A Ay G SNF

quality.)
Still, responsible wastewater treatment is a weak point of green
supply chain management. As many as 191 brands have not yet taken actdIbImW)up on the
loophole brought about by centralized treatment of thairdzLJLJt A SNB Q g aidSél G SNP ¢ K
OF dzZaSR GKS aO02NBa FT2N) aNBalLkRyairotS gl aidSel G6SNI YIy
assesmientareas in this edition of the evaltian.

AVERAGE SCORES FOREACH CITI EVALUATION CRITERIA

18
y 13
2.2 &3 3.1 3.2 4.1 4.2 5.1




CITI Index 2016 Annual Evaluation Repd ‘i

4. CITITop30
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This@ S I NX) amarksSHelfirdlielease of a Ctillop 30

Enteringinto the Top 30 signifies that a brand hasitablydeveloped green procurement and that
the environmental performance of the bra@Bupply chain in China stamdat the forefront
worldwide.

The CITI Top 30 desemaxognitionfrom multiple stakeholders

A Brands: In devoting efforts to greening their supply chaims,Top 30 brands should
be taken as a benchmark;

A Consumers: Those that wish to make green condionmlecisions can prioritize
buyingthe products of Top 30 brands;

A Investors: In focusing on responsible investment, financial institutions can place
confidence in the environmental performance of Top 30 brands;
A Government: In promoting the improvement environmental quality, government

departments can encourage and support the emissions reduction efforts of Top 30
brands.

Ly GKAA& &SI Niacomestielfirstdrand to!blediklith®ugh the 8oint threshold,
coming inat the top of the CITI ramkgs for the third year in a row.

l RARIaz 5SStttz [chslybeaimedpstivelysfiting ouFtieftop Bvé positions.

The brandswith the most improved scoreare Dell,Gap, and Carrefoyrwith their scores all
increasing morghan 20 mints. They are also the brands whose rankimggroved the most, with
Carrefour jumping 28 places, Dell increasing 22 spots, andishagl8 places.

At the same timeM&S and Esqudiave agreen and white cloud icon affixed to the upper right
corner of their logos on the above charthisicon signifieghat these brands positively interacted
through thdr official Weibo accountwith environmental groups and consumersncerned about
thesed NJ Sup@lyzhain performance
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Change in  Change in
Industry  CITI Score ,

Logo Brand

—
L
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#M H&M Textiles 50 9.5 12
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’ Zgtia . . Changein Change in
Rank Logo Brand Industry  CITI Score Score Rank

29 sackasones'  Jack & Jones Textiles 37 +15 +12
30 (9 Carrefour Texiles 36 + 24 +28
31 & Columbia Columbia Textiles/Leather 35 +26 +437
32 % Mizuno Textiles/Leather 34 +6 +4
AZizuno,
i3 am ASICS Leather 31 New New
34 @ GE Diversified 30.5 -9 -12
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35 O Oji Paper Paper 30 -3 -5
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v
~
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Ruk  Logg  Brnd  Industy CITISeore Canécin Changein

44 alialn Cisco IT 25 +6.5 +3
CISsco
14 LINDECX Lindex Textiles 25 New New
15 NOKIA Nokia IT 24.5 /5.5 2
15 IES.G'Q Tesco Textiles 24.5 418.5 +49
5 ﬁ . Buberry  Textiles/Leather 245 145 21
BURBERRY 4
45 SIEMENS Siemens Diversified 24 155 -26
|4 fenovonw Lenovo 1T 225 +10.5 +9
60 ERICSSON 2 Ericsson IT 22 +7 +4

Al =SPRIT Espric Textiles 22 -7 -17
b2 @ Intel IT 21 12 +26
54 SHARP Sharp IT 20 3 14
B “ArPe APP Paper 20 +3 5

PR’MARK Primark Textiles 19 -6.5 17

Hiti Q\) Mercedes-Benz Automobile 17.5 +H.5 +12
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Change in  Change in
Rank Logo Brand Industry  CITIScore —¢ °0 Rank

a BMW Autamobile 17 ) 1
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s1
~

57 Q pepsi Pepsi Food & Beverage 17 +6.5 +16
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61 v Youngor Textiles 16 +.5 -9
L
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Rank Logo Brand  Industry CITIScore Changein Changein

Score Rank
71 W Budweiser Alchohol 13,

W
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¥,

72 NINE WEST  Nine West Leather 12,5 6.5 29
72 = 'f,“ Toread Texttles/Leather 12.5 3.5 22
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Entering into the CITI Top 100 signifies that a brand has begun takingsactiomnage the

environmental impacts of its suppliers in China. The scores and ranking positions reflect differences
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6. Analysis of Evaluation Criteria

A Public Accountability

Basic Standard

Section 1.1 aims to push brands to improve their environmental accountabilitgomesto
alF1SK2f RSNEQ ljdzSaidiAz2ya o62dzi LRffdziAzy FTNRBY (K
OFdzaS 27F &adzZllLX ASNBQ Sy@ANRYYSyillt @A2tliAz2y NB
corrective measures in order to alleviaavironmental inpacts.

S
o

Progress and Gaps

Duringthis round of the evaluation, many brands disclosed their global supplier lists for the first
time:

In June 2016, M&S published a list of 690 suppfa@rshe first timein the form of an interactive
map?® that includes234 apparel and food factories located in China.

¥ Clothng & Food

Ching information

@ @

6 al L) 2sBupplier{iniage from official website of M&S.)

In July 2016, ARA) garent companylInditex published a global list of 404 of its wet processing
mills 3 including 81 dyeing and finishing amashing factories in China.

2%http://interactivemap.marksandspencer.com/#mamnvagCaptured in September 2016)
Sohttp://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET PROCESS_v1
May2016.pdf/90f1le765caz4cc3921588e0flccl2a4Captured in September 2016)



http://interactivemap.marksandspencer.com/#map-canvas
http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS_v1May2016.pdf/90f1e765-5ca2-4cc3-9215-88e0f1cc12a4
http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS_v1May2016.pdf/90f1e765-5ca2-4cc3-9215-88e0f1cc12a4
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INDITEX

INDITEX SUPPLY CHAIN:

WET PROCESSING UNITS LIST

IRCTORY cousmmy ADORLSY

SHANDONG WEILMAN PRINTING AND DEYING MILL OimA MO M QOONG ROAD, WLILY JOUPING, ONNA

SHANGHU SBANSHENG GARMENT RINSE CO_ LD CHINA PUWE) ROAD NO. 7998

SHANGHAU OHENGYUAR GARMENT WASHING FACTORY OANA NO 208, SEIWU ROAD, MINHANG DESTRICT, SHANGHA OTY, ONA
SHANGHE SHUN YING GARMENT FINSMNG €O, LTD O1NA NO. J408, XIN DA ROAD, QING PU DISTRICT

SHANGHA ZHANCHANG GARMENTS FINISHING (O LTD OHINA NO 1580 UREIN SOAD MAD 1580 SONGIANG, CHNA
SHADGUAN SHUNCHANG WEAYVING FACTORY LTD O4NA 01 DIST QUIANG ECONOM D SHADGUAN, CHINA

SHADIUNG JECAIFANG PRINTING & DYLING O LTD OHNA NO. L10 SNANTIN WEST ROAD SMATNNG, CNA

SUN TTE PRINTING COMPANY|DONGGUANLUMITED CHINA WENMING ROAD 11 ALEY, NO 3 DONGGUAN, CHINA

SUINOU MANKLA TENTLE REORGAMIATION TECHMCAL CO_LTD OANA TONGLUOYANMU DEVELOPMIENT  WUIIANG, CHihA

SUIMOU SEX PRNTING AND OYEING €O, 11D O1nA NO B FENCAUIOANG ROAD  SLUCHOU, OHINA

(Image fom official website of Indite

In September 2016, Gap Inc. published a list of 891 factories located in 30 countries woftiwide.
The list includes 239 facilities in China including clothing manufacturers, wasiisgprinting
mills, and embroiderers, and will be updated at least twice a year.

GAP INC. FACTORY
LIST

SEPTEMBER 2016

CHINA Factory Name Address City State Country
Anhui Tianlong Clothing 18 South Renhe Road,
Leather CoLtd Tianchang Chuzhou _Anhui’ China
Arts Optical 78 Huamei Rd, Huang Ge
Development (Shenzhen) Keng, Long Cheng Street,
Company Limited Long Gang Area Shenzhen Guangdong China
Baicheng Meida No. 52 Changging North
Garments Co Ltd Street, Taobei Baicheng Jilin China_

(Image from the official website of Gap Inc.)
The number of brands disclosing supplier lists has grownfioeA y f | 4G &SI NQa S g f dz

brands®? gradually becorimg a trend in supply chain management for the textiles, leather, IT and
food andbeverage industries.

«% &%#MWW'@MR(@ Timbertand &

Apple Adidas H&M SOA Nike HP Puma Dell Timberland
M S 7zaRA © D LINDCX ZSPRIT € Columbia
TRRIET
M&S ZARA Target Gap C&A North Face Lindex Esprit Columbia

31http://www.gapincsustainability.com/sites/default/files/Gap%20Inc%20Factory%20LigiCGaptured in

September 2016)

ZhT (KSaST YYINI 2yfeée LlzofArAaKSa HAILXRASCNE HLIVEYA NEE ! ™2 (5N
Shanghai.



http://www.gapincsustainability.com/sites/default/files/Gap%20Inc%20Factory%20List.pdf
http://images.apple.com/supplier-responsibility/pdf/Suppliers.pdf
http://www.adidas-group.com/en/sustainability/supply-chain/supply-chain-structure/#/global-supplier-lists/
http://sustainability.hm.com/en/sustainability/downloads-resources/resources/supplier-list.html
http://levistrauss.com/wp-content/uploads/2016/09/Levi-Strauss-Co-Factory-List-September-2016.pdf
http://sustainability.hm.com/en/sustainability/downloads-resources/resources/supplier-list.html
http://120.52.73.12/h20195.www2.hp.com/V2/GetPDF.aspx/c03728062.pdf
http://about.puma.com/damfiles/default/sustainability/supply-chain/manufacturing-map/MasterList_CoreFactories_2016-332d9830bd2944558380c8ebd54fa09f.pdf
http://www.dell.com/learn/us/en/uscorp1/cr-social-responsibility?s=corp
http://static1.squarespace.com/static/55649607e4b0576ead7365cd/t/57a8cf532994caf023249148/1470680916737/VFs_GlobalFactoryList_Q2_08.08.16.pdf
http://interactivemap.marksandspencer.com/
http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS_v1May2016.pdf/90f1e765-5ca2-4cc3-9215-88e0f1cc12a4
https://corporate.target.com/_media/TargetCorp/csr/pdf/Target-Global-Factory-List-Q3-2016.pdf
http://www.gapincsustainability.com/sites/default/files/Gap%20Inc%20Factory%20List.pdf
http://materialimpacts.c-and-a.com/supplier-list/
http://static1.squarespace.com/static/55649607e4b0576ead7365cd/t/57a8cf532994caf023249148/1470680916737/VFs_GlobalFactoryList_Q2_08.08.16.pdf
http://about.lindex.com/en/suppliers-and-factories/
http://www.esprit.com/sustainability/Esprit-supplier-list-final-19-08-2016.pdf
http://demandware.edgesuite.net/aasn_prd/on/demandware.static/-/Sites-Columbia_US-Library/default/dw6031f063/AboutUs/PDF/Factory-list-update-2014-04-24.pdf
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Burger
Kmart Intel McDonald's Lee UGG Disney KFC King?® Dico's New Balance

Brands that Disclose Supplier ListschRelevant Link&

It is necessary to explaimat althoughthe CITI standard onlsequires standard publication of
supplier lists,this does not necessarilymean that we require brands to disclose all of those
enterprises with which they have a relatiomghRather, we hope that over th@urse ofdiscerning

the segments of their supply chains where environmental impacts are greatest, brands place a
focus on publishing the names of those suppliers that are involved in these segrBgnts.
publishing a list & 404 of its global wet processing facilities, ZARA hame a relatively
exemplaryjob of satisfying the requirements of the current CITI standard.

There are stil67 brands scoringzeio K I & KIF @S &SG G2 NBaLRYyR (2 A&dadzS:
violations Includedn theseare some welknown international bands like Chanel and Samsonite.

With the increasing trend for transparency in management, public accountability is a foundational
NBIljdZANBYSYy({ 27F 0 NJ afg&me® arddd dhifirst step Rdwary realizing

transparency and disclosure. Brands must establish unimpeded channels for infordiatimsure

and for public accountabilifyand promptyNB a4 L2y R (2 GKS Lzt A O | yR Sy¢
guestions about pollution.

INDITEX

Innovative @se 2 INTRODUCTION
As 3 result of the collaboration with our stakeholders and being committed to the

. ) Right to Know principle, which is defined a5 practices that allow members of the
ZARAPUb“SheS a GIOba‘I LISt MO4 public access to envirunmental information, inditey publiches s global direct and

Wet Process'ng Un'ts ndirect suppliers Bst of wet processing (dyeing washing tanning and printing)

deciared by its suppliers

*  The wet processing direct suppliers lst numnes those suppliers where we

In July2016,ZARM & LI NB Y,
Inditex published aWet Processing

hold a direct sourang relationship

Units List that includes 404 of its SRR g "‘”":" S N A Tty st

contracted by our direct supplers Indirect suppliers normally perform
W0r|dWIde dlreCt and |nd|reCt manufacturing operations the mam suppliers are not capable of doing in
SUpp|I6535 The Indlrect SUpp|IeI’BSt their own Galities the wet processes ke dyomg, tammung, printing and

washing The accuracy of cur indirect suppliers s is heavily dependent on

can be obdinedonline in ordeto trace Bt iibsnte aeiibed o o s Gt e i Bt s Benthiaa

the supply chain upstream. Asn durect reiationship with thess wet processes mulls

ongoing collection, the list will be

updated regularly. Furthermore, both | T @ireet and indicect wet processing suppliers list shways desonbes the
current status of ouwr active beuness relationships and controlled with our

direct and indirect suppliers are

SOl fdzr SR F OO 2 NI ke anylarge dstabase fed by several besiness entities, errors can creep in.
OLYRAGSE {dzllLX ASNAY 280 tNBO

Official Website)

standards ot the date mentioned. This list of 404 mills will increase with time and

33 For details, see the supplier qualification and screening report at the bottom of the website page.

34 Clickon each brand namto see the list of suppliersLipks @cessed September 2016.)
35http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS vl
May2016.pdf/90f1le765caz24cc3921588e0flccl2a4d (Accessed September 2016)



http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS_v1May2016.pdf/90f1e765-5ca2-4cc3-9215-88e0f1cc12a4
http://www.wateractionplan.com/documents/186210/199857/6.1.INDITEX+SUPPLY+CHAIN_WET_PROCESS_v1May2016.pdf/90f1e765-5ca2-4cc3-9215-88e0f1cc12a4
http://www.kmart.com.au/ethical-factories
http://csrreportbuilder.intel.com/PDFfiles/CSR-2015_Full-Report.pdf
http://www1.mcdonalds.com.cn/list/quality/index.html
http://static1.squarespace.com/static/55649607e4b0576ead7365cd/t/57a8cf532994caf023249148/1470680916737/VFs_GlobalFactoryList_Q2_08.08.16.pdf
http://www.deckers.com/company/corporate-responsibility/ethical-sourcing/factory-locations
https://ditm-twdc-us.storage.googleapis.com/2015/11/Facilitylist.pdf
http://supplier.yum.com.cn/
http://www.bkchina.cn/
http://www.bkchina.cn/
http://www.dicos.com.cn/index.php?c=page&m=vendorlist
http://demandware.edgesuite.net/aagi_prd/on/demandware.static/-/Sites-newbalance_us2-Library/default/dw1cdd61f9/inside-nb/inside-nb-invpeople/2016%20Direct%20Suppliers.pdf
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Environmental Sustainability StandafdThesuppliers that havexisting environmental viofen
records onthe Blue Map Databasevill be considered by Inditex as havidigvel C high
environmental risbEhey wilbe allotted aperiod to correct their violationbut if no improvements
are madethey will be dropped binditex

%! w! Q& LJdza listhoDKeyiishippligrs \itliits supply chairextendsmanagementof high
environmental impacsuppliers and increassupply chain transparencgnaking the supply chain
more transparent and respaibility even clearer.

Basic Standard

Brands should communicate with stakeholders in order to effectively identify areas of
environmental risk in their supply chains. Full points are awarded to those brands that use
environmental supervision information published by all levels of environmental protection

RSLI NIYSyGazr NBIdzZ F NI & aONBSy GKSANI adzlll) A SNEQ
enterprises in their supply chains abide by environmental laws, and formuadsscreening

mechanism.

Progress and Gaps

Compared with the previous year, there is a clear increase in the number of brands that have begun
to raise requirements and integrate environmental compliance into their supplier code of conduct
documents The nunber of brands to screen their suppliers at least quarterly has increased to
nineteen

However, there are still 150 brands that haxet to establista screening mechanism and ledo
identify areas of environmental risk.

BRAND ESTABLISHMENT OF SCREENING MECHANISMS

2014 m 2015 = 2016

78

37

18 13 15 17 16 14 12 15 19

RAISE REQUIREMENTSTART TO IMPLEMENT MAKE PROGRESS LEADERS

3Bhttp://www.wateractionplan.com/documents/186210/187031/&hdard _Green+to+Wear wet _mills ENG.pdf/f
88341c13e504eee9d16d77f2bb4b2afAccessed September 2016)



http://www.wateractionplan.com/documents/186210/187031/Standard_Green+to+Wear_wet_mills_ENG.pdf/f88341c1-3e50-4eee-9d16-d77f2bb4b2af
http://www.wateractionplan.com/documents/186210/187031/Standard_Green+to+Wear_wet_mills_ENG.pdf/f88341c1-3e50-4eee-9d16-d77f2bb4b2af
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Innovative Case

5SSt f QaMad& NiIGkeénStipply Chain Management

From 201%4nward Dell has tightly coordinated supply chain environmental performancetheth

0 NJ ypie@@Ement strategies. To manage environmental compliance in the supply Bledlin
appliesthe Blue Map Datalseto screen suppliers for violatioriBhe results subsequently influence
5StfQa LWERiLbdzsDEIYWH giso nobnboardany new suppliers intits system if they

have environmental problem¥hus, evironmentalperformance is not only a comportesf5 St f Q&
supplierperformanceassessmergystemsbut is als@examined asn evaluated indicator by those

in charge ofinternal procurement Furthemore, in taking steps to extend supply chain
managementDell has integated upstream supplier screeniagd followup work, such as pushing

for corrective actions, into its quarterlyupplier performance assessmeinidicators Direct
suppliershatR2 y QG YSSG 5SffQa dzZJAdNBFY &adzJ)f & OKIFAYy Yl
in theirprocurement sharelhs encourages direct suppliers to actively push upstream suppliers for
improved environmental management.

Dells internal vertical integration management contributes to the implementation of its green
procurement polies Not only hadellestablishedop-down systems of vertical communicatjon

but at the same timeit has alsocreated horizontal communication systems between different
areas of the supply chain. DR redulbrly assesses supply chain environmental performance
demonstrating that it $ an important issugwhile internal teams partake in monthly soeial
environmental responsibility meetings to ensure progress. Dell has also established monthly
meetings with suppliers dedicated to pirgh socialenvironmental responsibilitys S f re-Q &
evduation of supplier environmental performance and the pace of improvemeffectively
pushes forwardorrective actions

Basic Standard

This section aims to guide brands into pushing suppliers edgthpliance problems toacry out
corrective actions and go through the relevant GCA tpaty audit processto verify the
effectiveness of corrective actiongnd also regularly communicate with stakeholders about
progress made.

Progress and Gaps

Gompared with the previous ear, twice as many brands haweade a commitment to push
suppliers to take corrective actiorend provide simple written explanationgs well as push
problem suppliers to remove their environmental supervision records and regularly communicate
with stakelolders about progress ade. Given that version 3.1 of the ClTélevates the
requirements needed bto achieve high scores, the number of leading brandsdnagpedfrom

six to two. Apple still closelfollowsits suppliers for any new violation recardnd follows up on
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any such new issues.

In 2016 up through the writing of this repottas many as 75 enterprises have undergonesiga

GCA audits ashB a dzf ( rduesis NWhitRtaeQT industry pushed 38, the textiles industry
pushed 32and other industries only pushed Belated corrective actiontotaled investments of

160 million RMB. The main problem in the IT industry is still heavy metals, with 40% of audited
enterprises exhibiting issues with heavy metals exceeding legal standardsissions exceeding
standards are also a relatively pramant problem, especiallyissues with VOCs. In the textile
industry, most problems relate to wastewater discharge exceeding standards. Apart from issues
with conventional pollutantssuch as CO@Rmmoniacal nitrogen, and phosphorous, issues with
characteristic pollutants including chromium and anil&iso exist.

BRANDS PUSHING FOR CORRECTIVE ACTIONS

2014 m 2015 m 2016

34

27
22 22

16 17 18

2

RAISE REQUIREMENTSTART TO IMPLEMENT MAKE PROGRESS LEADERS

Innovative Case
Supplie® Practical Correctionisead toSubstantial VOC Reductions

Because of instablereatment efficiencyof activated carbon adsorptiorand the nommethane
hydrocarbon concentration in its air emissions exceeding legal standards, Changzhou Isovolta
Technical Composite Co., Ltd. (hereafter referred to as Isovolta) was twice in a row listed as a
GeStft 2g6¢ in8014iandNANMERBRI&re conducting technical upgrades, the enterprise used
traditional activated carbomdsorption methods to treat volatile organic compounds (VOCSs) from
the production of flexible composite insulation materidtowever, this treatmenimethod of
activated carbon adsorption exhibited issues with comparatively low stadnildyoor efficiency

in treating high concentrations of organic air emissidv®reover,waste activated carbon was
difficult totreat and disposeGiven the trend towar increasingly stringent national standards for

total VOC emissions, in 2015, Isovolta spent 12 million RMB to upgrade its air emissions treatment
system, replacing its original activatezhrbon treatment of air emissions with Regenerative
Thermal Oxidizer(RT®. RT@ havean efficiency rate of over 97% in treating air emissions, and
increase air emissions capture equipment, with over 99% efficiency in treating organic air emissions.
At the same timethey have reduced treatment of waste activated carbbg 8 tons per yearAt

the requestof its customer Toshibdsovoltaactively communicated with IPE, undergoing a GCA
on-site audit in May 2016 to remove its environmental violation record and verify the effectiveness
of its corrective actions.
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After RTCequipment is installed and begins to operate, it cuts air emissions pollutants by the
following amounts:

Pollutant Producedt/a) Emissions Cfifa) Net Emission#a)
Toluene 119.86 117.28 2.58
Acetone 131.07 128.25 2.82
VOCs 284.48 278.36 6.12

Apatt from reducing pollutant emissions, RSl&)so pose economic benefiRT@ can be highly

efficient in recycling heat. When the air emissions concentration achieves a set value, the system

a0l @34 -YAWA yaisSYil H 0S¢ Y2RSZI | Yy RoRat8 ®ye ihendazA NS y I (¢
emissions concentration is highircan take heat energy produced by burning air emissions and

use it for industrial processes, steam, office heating, etc. Isovolta uses it for heating its thermic oll

and steam generatordBased on calculations, the company can earn back its initial investment in

3-8 years through savings from heat recycling and reuse, and in the years afterward will continue

to steadilyprofit by saving money.

Promoting the SaintyeaModel

HangzhowHangmin Damei Dyeing Arramigents Co., Ltd. (hereafter referred to as Handbamei)

is a textile dyeing and finishing subsidiary enterprise of Zhejiang Hangmin Group and supplies to

many welknown international and domestic brand3ue to its wastewateexceeding standards

Ydzft GALX S GAYSa 0SG6SSY Hnmo YR Hamp 2y %BKS2AlY
system it was entered into the Blue Map Database.July 2016, under encouragement from its

customer Marks & Spencer, Hangmin Damei launchezhaite GCA audit. The audit revealed that

' Fy3YAY 5FYSA Aa Ay GKS LINROSaa 2F OFNNERAy3 2dz

.S8G6SSY Wwnno YR Hnany3 intighpd NB IOGSRNEOR 161 yaT S GE NJ |
treatment plant,and afterwards sent via municipal pipes to the Xiaoshan Linjiang Wastewater

Treatment Facility to be treated again before being discharged into the Qiantang River. Beginning

in 2008,Hangmin Group demolished the Hangmin wastewater treatment plant, so-ti@d 2 NB Qa
wastewater was directly sent via municipal pipes to the Xiaoshan Linjiang Wastewater Treatment

Facility for treatment and then discharged in the Qiantang River. In June 2014, Hangmin Damei

began renting the Xiaoshan East Town Wastewater Treatfamt as a pretreatment facility and

NBy2@0lF 4GSR Al G2 O2yOdzNNByife LINBINBFG ol adSel G§SNI
East Town Wastewater Treatment Plant was ultimately fitted with an online monitoringseiye

carck discharge system faotal discharge, COD, ammoniacal nitrogen, pH, total nitrogen, and total
phosphorous. After wastewater is treated to the Discharge Standards of Water Pollutants for

Dyeing and Finishing of the Textile Industry (GB2ZR2)Qstandard for indirect dischgein Table

2, the wastewater is sent via municipal pipes to the Xiaoshan Linjiang Wastewater Treatment

Facility for final treatment, andhen ultimately discharged into the Qiantang RiveaK S2 A | y 3 Q&
current supervisory monitori§ and enterprise selfnonitoring information disclosure platforth

show that on average, the wastewater is in compliance with legal standards.

37 http://www.zjepb.gov.cn/hbtmhwz/hjjg/wryjc/jdxjcja/20160/f20160711 422557.htnfAccessed September
2016)
38 hitp://app.zjepb.gov.cn:8091/zxjc/ddxxAction_getddxx?id=§A8cessed September 2016)



http://www.zjepb.gov.cn/hbtmhwz/hjjg/wryjc/jdxjcjg/201607/t20160711_422557.htm
http://app.zjepb.gov.cn:8091/zxjc/ddxxAction_getddxx?id=328

CITI Index 2016 Annual Evaluation Repa

X nangrs Darmes Dye ’ ] . % Hangmin Group rents Xiso East Town
td S Wastewater Treatment Plant
Linfang Wastewater Treatment Facility Qiantang River
e 0
' ) Dy
Lid
Linjiang Wastewster Treatment Faolity Qiantang Rives
2003 2008
} }
I
Hangmin Wastewater Trestment Linjiang Wastewater Treatment Faolity Quantang Hiver
Plant [pretrestment |
OLYI3AS akKzga | aOKSYFUAO 2% 1 Fy3l Kzdz | y3y

treatment from 2003 to preseny

Basic Standard

This sectiomims to guide brands into identifyirlge path ofii K S A NJ &vastelder AreathEne

(i.e. the series of treatment facilities the wastewater travels through prior to discharge to the
environment)and extend environmental compliance requirements to wastewater discharged to
centralized treatment facilitieswhen anexceedancerbm a centralized wastewater treatment

plant occursbrands that are abléo determineg K G SEGSy G G KSANI adzLILJ) A SNQ&
G2 GKS o1 aiSeél (S NoinpliznteliséueyaR pusie lceftialixéd trgagmgnt

plant to publish details fothe violations show initiative in taking responsibility for the treatment

2T OGKSANI FIFOG2NRSAaQ ¢l adaSel G§SND

Progress and Gaps

Compared to last year, the number of brands that héegun to recognize the management
loopholessurrounding centralized treatemt of wastewater has increased i®, of whichseven
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have extended their supplier management to include centralized treatment facilitigmgrticular,
Adidas has focused its supply chain management on key poHdismharging entities and has
pushed wéer intensive suppliers to disclose the names of the centralized wastewater treatment
plants they discharge into and the wastewater acceptance standard (i.e. factory pretreatment
standard) agreed upon between supplier and treatment plant, as well as damtean analysis of
whether or not these agreements comply with national standards.

R S ovis R ll @™ 7aRA

Apple Adidas [ SOA Walmart Gap Samsung ZARA

Still, over 90% of brands have yetlieginidentifying the pathof their suppliesCvastewaterwhich
remainsbray R&a Q o0A3I3IASal f22LK2ftS Ay &adzlx e OKFAY YIFyl 3

Innovative Case
Production Responsibility Extends to Centralized Water Treatment Facility

Beginning on July 10, 2016, @
according to the selfnonitoring 5
information publication platform for
key monitored eterprises in Jiangsu e
province total phosphorusiata for pat
Zhangjiagang Free Trade Port Zor
Sembcorp Water Reclamatiol
Company (hereafter referred to a . "
Sembcorp Water Reclamat)
displayed data in excessf legal 3
emissions standards for a number ¢
conseutive dag. Netizensreported u — :’175-115Tj*?‘?'§f¥? A
that on the morning of July 14 o —-CEEUE SR R
%BKEFy3IeAl 3 yhiaded a
response on its official Weibo
account. The responsestated that
investigations showedhere was a
link between the unusually high
phosphorous concentration in wate (Image from Weibo.)

entering the Sembcorp Water

wSOfFYFdA2Y [/ 2YLIye YR GKS FIFOG (KuréatmérKkS WALl y3Ia
facilities had not been functioning properly. On Julytidy had ordered Litan New Material to

halt its noncompliantwastewater dishargeinto the sewage pipe network. By July 12, water

discharge fronSembcorp Water Reclamation had returned to normal.

> it |"-.‘||

i30mg / L, FEIE3Img / LES
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Thiscase suggests that asone and more business clusters and industrial parks are establishing
centralized water treatment facilitiedut only water quality information for discharge from these
plants is disclosed, the public has way of knowing thetatus ofwater quality before it enters

the centralized water treatment facilities. Applying a standard to water discharged from tezétm
facilities could cover up the fact thatval y dz¥ | Qlisotedge Waikadoes not meet the standard.
Therefore, information transparency cannot jistart at the level otentralized water treatment
facilities every enterprise should discloseformation about the water quality of wastewater
discharge Only then can the public grasp the source of pollution in the surrounding area and
polluting enterprises bsupervised by the public.

Formosa TaffetaBuildsPretreatment Facility to Rectify Wastewatefreatment Dilemma

The GCAPhase 4 Textile Industry Rep8rthighlights the dilemma faced byormosa Taffeta
(Changshu) Co., Ltd. (hereafter referred to as Formosa Taffeta) after new textile stamdatds

into effect. The report suggestii K I (i & C 2 etdy €ither on dtHeif dwn, or with another
company, build and properly operate a freatment facility, so that they can take full
responsibility for the pretreatment of their wastewager ! Yy RS NJ (i K $he GpuwanR bny O S
Setting a Deadline for thAdministration of WastewaterStandardsfor the Printing and Dging
Industryin ChangshfChangshu government paper [2015] A09),in the second half of 2015,
Formosa Taffetbegan renovations to allotheir wastewater treatment facilities process an extra
2800 tonsof wastewater peday, usingbiochemical and physicahemical process b treat the

FI OG2NEQa LINRy (A Y. BylugeRl2, RAS the cnstaittidnioSegutipinénNand
facilities had been completed and on JulytB8,corrections weracceptedby K| y 3 a KadeQa 9t .
put on record as havingassedhrough inspectionMoreover, recent monitoring daté shows that
Formosa Taffeta met the requirements of all fourteen items on the new standexen by the
push of a number of customeEpmosa Taffeta removed all its violation records from 2613.

Formosa Taffetanstalled newwastewater treatment facilities, gained approvahd is now
ensuring stable operations and thatetreatmentstandards are metin doing so, Formosa Taffeta
deserves ecognition br its environmental compliance aniditiative in takingresponsibility for
water pretreatment In contrast toits previousdischarg of untreated water directly into the
wastewater treatment plant, Formosa Taffettestaken key first steps iolarifyingits rights and
responsibility éward indirect water discharged the enterprise before it reaches the centralized
treatment plant.

39 http://www.ipe.org.cn/about/newnotice_de 1.aspx?id=17§Accessed September 2016)
40 http://www.cshb.gov.cn/common/FJview.aspx?mid=368&id=1658@8k=1(Accessed October 2016)
41http://www.ipe.org.cn/about/notice _de.aspx?id=1294&isano¢Accessed October 2016)



http://www.ipe.org.cn/about/newnotice_de_1.aspx?id=1766
http://www.cshb.gov.cn/common/FJview.aspx?mid=368&id=16537&back=1
http://www.ipe.org.cn/about/notice_de.aspx?id=1294&isano=1
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(Image shows the Formosa Taffeta site before and after installing their own wastewatizeatament faclities.)

A Managing High Environmental Impact Suppliers

Basic Standard

Hfective environmental management requires thaahdsidentify those suppliers that have the

greatest environmentalisks or impacts to redudie environmental loadrom high risk suppliers.

This sectionsaims to guide brandsinto prioritizing monitoring of high environmental impact

suppliers, including ain material and raw material suppliers, hazardous waste treatment facilities

FYR 6FGSN) ONBIFGYSY(d LIXIydad ! (K:z2giksesednied YI & y2(
could easy slip through supervisidmopholes Therefore, brands neetb conductcompliance

screenings of their suppliers and push those suppliers with problems to issue public statement

Progress and Gaps

Compared with last yeab8 brands tave nowbegun to identify high environmental risk suppliers
in their supply chains and pusham to publish statements about their environmengbblems
and corrective actions. Among these, Appatgively initiativesenvironmental management of its
key raw materials suppliers and waste treatment facilities.

Despite thisnearly70% of brands dtihave not begun identifyintheir high environmental risk or
high environmental impact suppliers.

Innovative Case

Apple Pushes its Waste Treatment FacilittedmplementCorrective Actions

Aside from reguldy screeningts Top 200 suppliers anfbllowingupto delist their recordsApple

Ff&az2 O2ffSO0Ga AyF2NXYIGA2Y 2y AG& &dzaJX ASNBRQ KU1 |
screening list. Violation records from hazardous waste processors are then used as one of the
assessment criteria fren reviewing supplieenvironmental performance. If Apple discovers any
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violation recordsthen Applewill immediately notify the respective supplier to pitsthazardous
waste processor to implement corrective acfionhis process awargmintsfor that sipplier on
the assessmentApple then works with the supplier ensure the processontinuesmoving
forward until the violation record has been removed.

Additionally, Appleequiresthat its suppliergarry outa compliance investigation before choosing
a hazardous waste processas well asearn how to us¢he Blie Map Databaséo screen waste
processors for violation records and understand conditions at wasteiéacifitaddition todriving
suppliers to push thehazardous waste processing facilitibsginning in2015, Appléegan using
in-depth screenings and auditing to exteritd directinfluence and supervisiaio a portion of

I LILIhigh@rkvironmentaimpact waste treatment facilitiespromptingthe enterprisesto initiate
contact with IPE antb follow the GCA process for implementaggrective actiongand removing
violation recor@s). Presentlyl & | NXB a dzf ( ,tBrd@e hazardlalis $/8s pr&c@sors Kavel
alreadycompletedcorrective actions ancemoved their records.

Basic Standard

The growing division of industry and specializatiorderscoreshe need for brads to extend
supply chain management upstream. To gain high scores in this section, brands need to initiate
supplier training, peer tpeer mentoring, and other similar strategies so as to push their direct
suppliers to screen their own suppliers, identifglation issues, push their suppliers with violations

to provideexplanations of actions taken, and to create a communication chamittestakeholders

while pushing saméndustry brands to manage supply cha&nvironmental risks. Finally, for top
marks, they must spur upstream and downstream companies in the same industry to work
together to promote industrywide impact totarget and ontrol the source of the environmental
issues.

Gaps and Progress

In this round of the evaluatioApple, aside from successfully pushing one saémdestry brand,
Foxconn, to establish its own screening mechanigmred its experiences with many oth€r
brands. Apple also extended its management to leather suppliers, and is continuing to push the
leather brand ecco to remove its violation records. This yedt &lsobegan pushing its supplier
Wistronto establisha screening mechanisrfrollowing cormunication with environmental groups
about its screening result§Vistron is currently pushing nearly ten of its own suppliersledist

their environmental violation records.
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In contrast to last year, this year the number of brands passing screeningamems to their
dzLJAGNBF Y adzll)X ASNE Kl a RSOfAYySR at A3aKgiwved DAGSY
suggest that brands continue to push suppliers and gradually integrate supplier training into their

own dayto-day supply chain management.

BRAND EXTENSION OF MANAGEMENT UPSTREAM

2014 m 2015 m 2016

22
18

10 9

o o !

RAISE REQUIREMENTS START TO IMPLEMENT MAKE PROGRESS

Basic Standard

This section aims to guide brands into requiramgrgy intensive suppliers up the supply chain to
disclosedata on energy consumption and £€nissions ando use thispublic information to set
up their own sé-up suitable and transparent energy and emissions targets.

Progress and Gaps

TheParis Agreement is about to go into effect, dn& A YdmihstrativeRegulations on National
Carbon Emissions Rights Trading having already entetedhe legislativeprocess Given this
context, facility-level greenhouse gas emissions data provide muchneeded data support to
0N} YRAQ 3INBSY adzLILinag streDdtherithé cowtiolyandd Barigygment of
greenhouse gas emissions.

hy GKS o0l aia clEcted dabdsdvekabyddisQAdiRassigh respective emissions

GFNBSGa F2N) adzZlJLJ ASNES (Kdza Ffft2gAy3 GKS oNIYyR (:
M&S, and Target have also been able to influence supplighsrelatively high eargy usage to

disclose energy and carbon emissions data.

However, 60% of brands have still not recognized the importance of requiring suppligssltse
carbon and other emissions data.
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Innovative Case
Data Disclosure Helps Improve the Level of Accyra

az2zal 0N} yYyRaQ aadddiefiivkeSzeEenterprides (SMEB)hidsions data from SMEs

Ad GSYLRNINREE y20 adzoeSO0 G2 AyONBlIFaSR adzlSNBAa
there are significant problems with low levels of accurdtith the help of partner organizations,

a comparison and analysis was conduate@nnual energy data from 2013 and 2084/ Lt 9 Qa t we¢ w
platform for enterprisesfrom Guangdong and data that enterprises provided to government
departments. The results shed that the margin of error for disclosed data was less than 10%,

displaying relative accuracy, and making it cleattiransparency and disclosure henterprises

to maintain accuracy when reporting data.

AdidasUsesData to Establish Emissions Targéts Supplies

Since2011, Adidas has required #gsipplier factoriedo submit details otheir energy and water

dza+ 3S | yR 3ISySNI (S FEnvilohnieitsd Meirigs Répkring TodlJ(EMBRR2A).

Suppliersare categorized intadifferent groups, sut as textiles, shoesand accessories and

equipment Adidasemploysemissions reduction data collectedtween 2011 an@015 to calculate

a baselinestandard for energy and water usage amdste generationin each industrngroup.

Adidas uses thesgtandads as abenchmarkto O2 YLJ N FyR |yl ft&lT$§ SIOK AYR
situation, and then raisdifferentiatedenergysavingandemissios reduction targets. The bra@i

ultimate target is a 20%otal reduction in total energy and resource consumption aladtes by

2020.In 2016, the branthasbeguncollectingd dzLJLX A SNAt® Y2y G Kf & Rl

Collecting EWW data using Overall Target
computerized system Review Performance S AT SRR

2w ¥e ) \ { Ff'!'-":'%‘v'

\I.V‘-"".I;‘

Establish Industry Water
Establishing factory-specific Benchmark - -

reduction plan save 20%

® o @ o @ Determine @

Individual Targets

(Adidasxketting of targets for supplier management. Source: Adidas. )

Basic Standard

In addition to energy data and carbon emissions datandsshouldpush their direct suppliers
and high impacsuppliers up the supply chain to fill in and disclose pollutant release and transfer
(PRTR) data. Maximum points are awarded when brands giglast direcsuppliers to disclose
PRTR data in line witlelevant regulations, fully disclose seffonitoringdata and, use PRTR data

to establish suitable and transparent emissi@uuction targets.
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Progress and Gaps

Compared to thedst CITlassessment, the number of brandsat regularly push suppliers to

disclose PRTR data has increased ft6rto 15. Up throughSeptember 2016, the totadumber of

enterprises tofill out and submitPRTR data reached 163%ata from1286 of these enterprises

had alreadybeen publicly discloseaneaning the quantity afiscloseddata has increased by 40%

from the previous year. Also worth mentioning are freliminary checkshat! RARF &% [ S@A Qa |
Foxconnconduct toward each set of PRTR datanirtheir suppliersThisadditional verification

raisesthe statistical and managerial capabilities of their suppliers.

a‘c}d\os m (@) Fﬂm’ﬁ{ Q Walmart

Apple Adidas Levi 6¢ Gap Dell Puma Target Walmart
c B, )

b W S FoXoonn @ Ka (?él‘/’ #M - Panasonic
M&S Foxconn Samsung Kao H&M Burberry Panasonic

Despite this, 77% of brands have not yet started to paighpliers or even requeshat suppliers
disclose PRTR dat&hinese enterprises have little awareness and capacity to disclose
environmental information, making it more difficult for brands to push for PRTR data disclosure. It
also means that those that have filled out the current PRTR form only fill in basic infortiegtion
focuses more on primary pollutants rather than characteristic pollutants

BRAND PROMOTION OF PRTR DISCLOSURE
2014 2015 2016

152
134 146

31
7 11 5 7 9 1 3 6

NOT YET STARTED RAISE REQUIREMENTSTART TO IMPLEMENT MAKE PROGRESS

Basic Standard

A brand@ supply chain managememtoes not just concern production cyclémit also the
treatment of usedand wasteproducts. Brands that gairnthe highestscores in this section
established recycling programs for their used products;ked where waste products were sent
for final processing, checked tlsempliance status of final processing facilities and, pushed those
facilities to correct their norcompliance issues ardisclose their discharge datBrands whose
main market is not in Chinar do not sell products in Chir@an earn points byecycling and









































































































